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Welcome to 
Walgreens 
A guide to Walgreens Company Information and History  
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Walgreens and our core values 
As a part of a company founded on the principles of convenient access to consumer goods, pharmacy, 
and health and wellness services, you will find that care, winning together, and inspiring each other are 
the foundations of our workplace. You’re now part of an incredible team, with a noble purpose of 
championing the health and well-being of every community in America. You bring to life the mission and 
vision of our organization.  

Y ou join us at an exciting time. 
We’ve been on a long and 
complex journey as a 

company focused on building a 
talented, diverse team, representative 
of the communities and customers 
we serve. We’ve asked you to join us 
because we believe you have the 
skills, passion and values to be a 
valuable part of our team.  
 We hope you take the time to 
read through all of the information 
contained in this guide, including our 
history. Walgreens is a company with 
a rich past, a past that influences our 
present and our future. 
 The success of Walgreens 
depends on each team member's 
contribution to meeting the ideals of 
our company. You are a very 
important part of our company. 
We're pleased to have you join us 
and wish you great success with 
Walgreens.  
 
Endless opportunities 
Your success is our success. You're 
here because we value your skills, 
and look forward to all of the 
contributions you'll make once you 

are settled in! Below are some tips to 
help you navigate your integration 
into the organization. 
 There are many people you will 
meet who will contribute to your 
success in your department. Some 
are new to the company, while others 
have years of experience in the retail 
industry or Walgreens. 
 Make a point to ask questions. 
Show interest in the work people do, 
and listen with intention. Remind 
yourself constantly that your goal is 
to truly understand what the other 
person is saying. After all, you can 
potentially learn a lot from them! 
 You gain a tremendous 
advantage when you build rapport 
with your colleagues and team. Be 
yourself, let them see your 
personality, and work hard. 
 You’re going to meet people and 
learn new systems and processes, 
which will empower you to 
accomplish so much throughout your 
career at Walgreens. You need to get 
up to speed quickly to keep up with 
the pace in your department and so 
you can start contributing to our 
success! Make a deliberate effort to 

begin to integrate the knowledge you 
obtain into your work. Everything you 
learn contributes to making you a 
true partner to everyone with whom 
you collaborate!  
 
Walgreens brand 
Providing personal and empathetic 
care is essential to our brand 
strategy. Care has been at the core 
of our business since Charles R. 
Walgreen Sr. started our company 
over a century ago. Today, 
pharmacists take an oath to provide 
service to others, just as team 
members commit to support the 
health, wellbeing and vitality of 
customers, fellow team members 
and the communities we serve every 
day. When we treat everyone with 
care and attention, we earn trust. 
 We are family-founded and 
pharmacist-led. That means, when 
we look at the world, we see people 
with their own unique stories.  
 What drives us is our expertise 
and genuine commitment to support 
the health, wellbeing and vitality of 
the communities we serve. Because 
caring for people matters we ask 
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ourselves, "how can we help?" 
Helping them feel good matters. And 
we know the value our customers put 
on having someone at Walgreens 
they can trust when things get 
complicated. 
 Since 1901, we've been building 
a caring community that now reaches 
every corner of the country. We 
champion accessible healthcare and 
believe in the merchandise we sell. 

We are pharmacists, beauty 
consultants, technicians, team 
members, and support office workers 
dedicated to giving real care: listening 
closely, offering answers, volunteering 
a tip, or freely giving a smile. 
 Because we know when we show 
care, we earn trust. Together that's 
how each of us helps people feel 
good.  
 

Brand Vision—To be America's most 
loved pharmacy led health,  
well-being and beauty company 

Brand Purpose—Champion the 
health and well-being of every  
community in America 

Brand Essence— Trust, care,  
accessibility 

Brand Promise—Walgreens is  
always here to help you feel good  

A force for good 
Walgreens is proud to be a Corporate Social Responsibility (CSR) leader, setting the pace on some of 
the most important issues of our day, from healthcare and combatting climate change to valuing  
diversity and fostering inclusion. 

Our Company touches millions of lives 
around the world every day, through the 
medicines we dispense and distribute, 
our convenient retail stores and our 
health and beauty products. We deliver 
healthcare and support communities 
through both our day-to-day operations 
and our business values. Those essential 
roles shape our CSR strategy, which is 

built around healthcare. We aim to lead 
by example and to be a catalyst and a 
facilitator for others to do good, 
especially in the area of health and 
wellbeing. 
  Our customers want products they 
can trust. Our employees want to work 
for a company that does the right thing. 
Society expects us to work with 

responsible, diverse suppliers and to 
show progress in reducing our 
environmental impact. 
  
For a complete view of our CSR strategy 
and initiatives, please read our full CSR 
Report, at:  
www.walgreensbootsalliance.com/csr 

COMMUNITY 
We strive to be a responsible neighbor 
in the communities we serve around 
the world. 
 
 More than 600 safe medication dis-

posal kiosks in Walgreens stores in 
45 U.S. states, to help combat opi-
oid abuse 

 Get a Shot. Give a Shot. has helped 
provide more than 20 million life-
saving vaccines across the world 

 Red Nose Day: more than $20 mil-
lion raised to help lift children out of 
poverty 

ENVIRONMENT 
We are determined to protect the envi-
ronment for future generations. 
 
 Approx. 400 electric vehicle charg-

ing stations at Walgreens stores 
 
MARKETPLACE 
We aim to do business fairly and with 
integrity. 
 
 Walgreens engaged with or pur-

chased from more than 2,500 di-
verse, small women-owned busi-
nesses during fiscal 2017 

WORKPLACE 
We strive to treat our people with dignity 
and respect and to support the health 
and safety of our employees and our 
customers. 
 
 The Walgreens Benefit Fund pro-

vided more than $2.3 million in 
assistance to more than 1,500 
employees and retirees in the after-
math of Hurricanes Harvey, Irma 
and Maria 

 More than 10% of employees at 
Walgreens DC self-identify as indi-
viduals with disabilities 
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It is impossible to tell the story of Walgreens without telling the story of Charles R. Walgreen Sr. 
Walgreen was born near Galesburg, Illinois, before his family relocated to Dixon, Illinois. It was 
there that Walgreen, at the age of 16, had his first experience working in a drugstore. Yet 
Walgreen realized that his future lay not in Dixon, but in a far larger city - Chicago. Chicago in 
1893, though, the year of Walgreen's arrival, was far from promising for a future drugstore 
entrepreneur. When Walgreen moved to Chicago in 1893, more than 1,500 drugstores - many 
already very successful - competed for business there. Given this stiff competition, Walgreen's 
ultimate achievements are all the more remarkable. 

How did a neighborhood drugstore,  
founded in 1901 and measuring 50 feet by 20 feet, become one of the most  
trusted American corporations? It all started in Dixon. 

Walgreen was determined not to rely 
on his family's resources to sustain 
himself, and resolved to achieve 
success on his own. Faced with the 
prospect of being completely broke 
shortly after his arrival in Chicago, 
Walgreen defiantly tossed his few 
remaining pennies into the Chicago 
River, forcing himself to commit to his 
profession and a lifetime of 
perseverance and hard work.  

A lesson well learned - and never 
forgotten 
In a series of jobs with Chicago's 
leading pharmacists, Walgreen grew 
increasingly knowledgeable - and 
increasingly dissatisfied - with what he 
saw as old-fashioned, complacent 
methods of running a drugstore. Where 
was the desire to provide superb 
customer service? Where were the 
innovations in merchandising and store 

displays? Where was the selection of 
goods that customers really 
wanted...and could afford? Where was 
the sense of trying to understand and 
serve the many needs of drugstore 
customers? Most of all, where was the 
commitment to providing genuine value 
to the customer? The answer was 
obvious: Walgreen had to open his own 
pharmacy. And so he did in 1901. 

The first link in the chain 
Walgreen's first drugstore was located 
in Barrett's Hotel at Cottage Grove and 
Bowen Avenue on Chicago's South 
Side. At first, the store was struggling. 
Dim, poorly merchandised and 
unwelcoming, it presented Walgreen 
with the first real challenge to his ideas 
on store layout, selection, service and 
pricing. By every account, Walgreen 
succeeded brilliantly by simply 
practicing what he preached and 

instituting what he felt were clearly 
needed improvements. New bright 
lights were installed to create a 
cheerful, warm ambiance in the store. 
Each customer was personally greeted 
by Walgreen. Aisles were widened, 
creating a spacious and welcoming 
feeling, a far cry from the cramped 
interiors of other drugstores. The 
selection of merchandise was improved 
and broadened. Prices were kept fair 
and reasonable. Walgreen's 
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pharmaceutical compounds met the very 
highest standards for purity and 
freshness. Efficiency was increased. By 
transforming one quiet, average 
drugstore, Charles Walgreen had shaken 
up the entire drugstore business. 

Building and innovating 
By 1913, Walgreens had grown to four 
stores. The fifth opened in 1915, and 
the ninth in 1916. By 1920, there were 
20 stores in the rapidly-growing chain, 
and Walgreens was an established 
fixture in Chicago. By 1929, the total 
number of Walgreens stores reached 
525, including locations in New York 
City, Florida and other major markets, 
quickly was becoming the nation's most 
prominent drugstore chain. Many factors 
contributed to this unprecedented 
growth: a superb management team, 
modern merchandising, innovative store 
design, fair pricing, outstanding 
customer service and high pharmacy 
quality and service. 
 Throughout this time, Walgreens 
continued to innovate and became one 
of the biggest newspaper advertisers. In 
fact, Walgreens ran the largest 
promotion campaign in its history - 
costing more than $75,000 - in 1931, 
when Walgreens became the first 
drugstore chain in the country to 
advertise on the radio, with legendary 
Chicago Cubs' announcer Bob Elson as 
the "voice" of Walgreens. 
 In the late 1930s, philanthropy 
became an important corporate 
mission. In 1937, Charles R. Walgreen 
donated $550,000 to the University of 

Chicago to establish the Charles R. 
Walgreen Foundation for the Study of 
American Institutions. 
 Charles Walgreen died at the age of 
66 in 1939. Always the planner and 
visionary, he left his company to his 
son, Charles Walgreen Jr., to lead 
Walgreens into the next decade and 
beyond. 

Moving forward 
From the 1940s to today, the story of 
Walgreens is that of a company which 
has never rested on its laurels, finding 
new ways to satisfy its customers, and 
stay ahead of the curve in operating its 
business. Following World War II, 
Walgreens was among the first 
drugstore chains to see the importance 
of a new wave in retailing; the "self 
service" concept, and implement it 
across all its stores. 
 Because of the company's insistence 
on innovation and commitment to 
customers, growth and prosperity lay 
ahead. By 1975, more than 1,500 
pharmacists in 633 stores filled 30 million 
prescriptions annually, four times the 7.5 
million dispensed in 1962, and five million 
more than in 1972. 
 By this time, a third Walgreen was at 

the helm: Charles R. "Cork" Walgreen 
III. Like his predecessors, he realized 
continued prosperity could only come 
through continued progress. 

We're America's premier pharmacy 
Fast-forward to today: The Company 
has grown from one store on Chicago's 
South Side to a chain of more than 
8,000 stores located in all 50 states, 
and is now a part of a global pharmacy 
retailer, Walgreens Boots Alliance. We 
offer customers an entire network of 
health and wellness resources through 
our retail drugstores. Together, through 
our strategy of Corporate Social 
Responsibility, these facets of 
Walgreens work to support and 
continue the vision and legacy of 
Charles R. Walgreen and to serve 
millions of Americans every day. 
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1901 – Charles R. Walgreen Sr. purchases the drugstore where he had worked as a 

pharmacist in Chicago, IL 

1909 – Walgreen Co. is formed and the drugstore chain expansion begins with the 

opening of its second store. 

1922 – Walgreens invents the malted milkshake 

1934 – Walgreens stock is listed on the New York Stock Exchange 

1953 – Walgreens was the largest self-service retailer in the country. 

1960 – Walgreens enters the Puerto Rico market 

1968 – The first major drug chain to put its prescriptions into child-resistant containers, 

long before it was required by law. 

1981 – The first Intercom computers were installed in five Walgreen pharmacies in Des 

Moines, Iowa. This was the initial step toward making Walgreens the first 

drugstore chain to connect all its pharmacy departments via satellite. 

1984 – Walgreens opens its 1,000th store 

1991 – Walgreens opens its first drugstore with a drive-thru pharmacy 

1999 – Walgreens.com launches its online pharmacy 

2000 – Walgreens opens its 3,000 store in Chicago 

2002 – Walgreens becomes the first drugstore chain to offer prescription labels in 

multiple languages chain wide 

2006 – Walgreens acquires Happy Harry’s drugstore chain 

2006 – Walgreens begins offering in-store health clinics 

2010 – Completes its acquisition of the New York-based Duane Reade drugstore chain 

2011 – Walgreens acquires drugstore.com and Beauty.com 

2012 – Walgreens and Alliance Boots form a strategic partnership to create the first 

global pharmacy-led, health and wellbeing enterprise 

2012 – Walgreens and Alliance Boots form Walgreens Boots Alliance Development joint 

venture in Bern, Switzerland 

2013 – Walgreens and Alliance Boots announce a strategic, long-term relationship with 

AmerisourceBergen to collaborate on global supply chain opportunities 

2013 - Walgreens opened what is believed to be the nation's first net zero energy store, 

anticipated to produce energy equal to or greater than it consumes, in Evanston, 

Illinois.  

2014 – Walgreens Boots Alliance is formed through the full combination of Walgreens 

and Alliance Boots 

2015 – Walgreens enters into 20-year fulfillment agreement with Valeant Pharmaceuticals 

that includes reduced pricing on Valeant products 

2016 – Published our first Corporate Social Responsibility Report as WBA, highlighting 

our ongoing support for people in our communities and workplaces, and overall 

progress toward our environmental and social goals. 

2017 – Walgreens Boots Alliance enters into long-term global supply chain agreement 

with Fareva Walgreens Boots Alliance receives regulatory clearance to purchase 

1,932 Rite Aid drugstores in the U.S.  

Walgreens history 


